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Abstract: The high-priority topics to be taken into consideration are the integration 
processes in the creation of global value chains, in particular - the concept of global value 
chains, value creation activities, the construction of global chains, the driving forces of 
integration in global value chains, types of governance in global value chains and some 
examples of value-added trade. The object of analysis is the possibilities of Germany as a 
European leader in digital cooperation with the Russian Federation. For this purpose, a 
brief overview of the state of the Russian digital economy, possible digital areas of 
cooperation between Russia and Germany, the Russian-German initiative for digitalization 
of the economy and the German-Russian concept of „Factory of the Future“ in the context 
of accelerated digitalization of the Russian economy. 
Key words: global value chains, digital economy, smiling curve, factory of the future, 
internal logistics, models of interaction, digital technologies, german-russian initiative, 
factory of the future, digital factory, intelligent factory, virtual factory. 
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Scheme 1. Global value chains in the mobile sectors - example with Apple iPhone 
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Diagram 1. „Smiling curve“ high and low added values 
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Scheme 2. Cluster organization of a global value chain 
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Figure 1. Components of a factory of the future 
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